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AGENDA

1. Why We Need To Go Online And Digitalise Your Business

2. Google Trends - Validate Your Idea And Know What Are People
Searching Online Based On Keywords

3. 5 Popular Platforms
4. Facebook And Zero Cost Marketing

5. Blueprint For Digital Marketing Success
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Agenda 1 :Why Your Business Need To Go Online and Digitalise Our
Bisness?

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS

1.7 5.19 4.54 3.80

BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION:

35% 67% 59% 49%
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DIGITAL MARKETING CONSIST OF

IIBITAI.' BRANDING

EMAIL CONTENT
WEB MARKETING
DESIGN it

SED PRODUCTION

Being Humane is Humane Being l- ium anology



Reach out to u

maximum people Limited Audience

Targeted or Client Global Marketing
~~Specific Marketing

Versatilea Non- Versatile

an make changes in the advertisings)  (cannot be altered once published)
lmmediaten Delayed
Communication Communication
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Agenda 2: Validate your idea with GOOGLE TRENDS

Google Trends can measure what people are

searching for on Google and compare
Go -/ g Ie ‘ popular search terms.
Tre n d S A ; Lets get started:

First, go to https://trends.google.com and
type in the search term you want to view, or
start with an example.

HOW TO USE GOOGLE

TRENDS FOR MARKET
RESEARCH
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https://trends.google.com/trends/

Agenda 3: 5 Best Platform - facebook, Instagram, Youtube, Twitter,Linkedin
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-Facebook help people connect with
your business.

-A Facebook is hands-down the
best way to gain access to this
massive number of potential
customers across the world!

tfumonq!ggy
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BRAND GENERATE CUSTOMER DRIVE RELATIONSHIP
AWARENESS LEADS SERVICE TRAFFIC BUILDING

(& CoSchedule

Being Humane is Humane Being t-'umanology



ZERO COST
MARKETING
(ZCM)

facebook
Marketing Strategies

FANS

1 Attract targeted fans ONLY

2 Friends of fans expand reach
3 Engage w/fans - WOW them!
4 Speak your fans’ Ianguage

5 Ask fans to Share your post
6 Promote posts for best reach
7 Mine Insights for Fan data

ADS

ENGAGEMENT

8 INSIGHTS tell you what works
8 Which post has best Reach?

10 Repeat/adapt 49 type-posts |

11 Photos = engagement

12 Make it easy fo engage

13 Ask questions of your fans
14 Mix fun & informative posts
15 Post when fans are active

67 A MUST for 2015 to reach more fans
58 Identify ad goal; traffic, lead, sale?

59 Boost Post is simplest way to start

60 Target warm leads: people who already

know you

61 Local? Target geographicaily

62 Analyze ad reporis to find best ROI
63 Adapt ads based on report analysis
64 Be persistent: go from fan, to lead,

fo sale
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MONETIZATION

41 Get a large focused fan base
42 Display CTA on cover

43 Offer freebie as lead gen

44 Capture email for freebie

45 Integrate email marketing
46 Use targeted ads wisely

47 Review Insights monthly

48 Lead-to-sale takes time

INSIGHTS

25 Rank top posts by Reach/Shares

26 Note time of posts w/greatest Reach
27 Ildentify where Page Likes came from
28 "People Engaged” fans most valuable
29 Where are #28 located geographically?
30 Sched posts for best reach to #28

31 Identify Top Pages/Tabs Viewed

32 Put lead gen on most viewed tabs

CONTESTS

33 Award a prize to fans who Share

34 Integrate contest from your website
35 Host a joint contest w/ colleagues

36 Crowdsource new product ideas

37 Ask fans to vote for their favorite

38 Phote contests generate most activity
39 Make entering contest simple

40 Give away $10 gift card toward

your products

»

PAID
MARKETING
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TURKEY

WWITH I3 USERS

AROUND THE WORLD
IN FACEBOOK USERS
S67.

OF BRITS
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E Facebook users in Malaysia 'a

Januarny 2020
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AGENDA 4-:

Facebook
and
Zero Cost Marketing
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HOW TO USE FACEBOOK GROUP TO DO BUSINESS

£
How to Use Facebook

Groups for Business

CREATE YOU OWN FB GROUP TO BUILD YOUR TRIBE

JOIN OTHER PEOPLE’S TRIBE TO SELL YOUR PRODUCT
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HOW TO BUILD YOUR
TRIBE
(GET MORE CUSTOMERS)

IN FACEBOOK?
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contests contests
Build unique content with photo E{uild Unique content'm'th photo
Video and essay sharing \]  videoandessay sharing
/ STEP 1:
' CREATE A FB GROUP
oupons o , /P DROMO group deals
Instanttymonetlzeyourfans le]r:icv;usales\e:ir:ad| ::;I:contentto OFFER SOMETHING FREE TO
R | OSESEE - ATTRACT PEOPLE TO JOIN THE
/ YOUR FB GROUP
trivia &quizes pltk 2 favourite ( ONLY WILL BE GIVEN OUT IN
Easily engage with your . Leam about your fans and THE GROUP)
fanbase. generate abuzz.

o
{1 Y J : e © {1 Y .
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How to Bulld an Active
Facebook Group .-

+ Inviting People

and Promoting Your Facebook Group
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STEP 2:

BUILD AND ACTIVE
FACEBOOK GROUP

(ALWAYS MAKE

ENGAGEMENT TO

MAKE PEOPLE FEEL
WORTHWHILE JOINING THE
GROUP)
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51 n Diflenent facebook grgyps
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STEP 3:

JOIN OTHER PEOPLE’S TRIBE , GET
CONNECTED AND MAKE MORE SALES
Target audiences by location,

demographics, interests, occupation

MCO- target The FIXED INCOME
EARNER (FIE)

tfumcnq@gy



CREATE THE BEST

Facebook pesy

Facebook Content Must Be ...

]
s -
Share content d i
that your Fans § -
want to read P
and share 0 Aligned with company's marketing goals and activities
with friends ...PLANNED!
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HOW TO ENGAGE ?

FACEBOOK CONTENT IN 30 MINUTES A DAY (or less)

Monday - Ideas for posts
Tuesday - Pictures
Wednesday - Schedule posts
Thursday - “Like” others
Friday - Content brainstorm
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WHAT'S THE 0./ :
BEST TIME TO

Fpos]" ONk
aceboo U
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How to schedule your post

CoachNik Zakiah Zain Z= CoachNik = Home
’age Inbox Notifications n Insights Publishing To... More Edit Page Info ﬂ Settingsl
i Step 1
Stories Scheduled posts < :: >
Story Archive
Search Q

Posts
Scheduled Posts
Drafts Step 2

Expiring Posts
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How to schedule your post and set the date and time

Schedule Post

Publishing schedule

v Publication
Select a date and time in the future to publish your post.

Suggested
The suggested post time isn't currently available. See details

® Custom
Choose the date and time when you want to publish your post.

12/5/20 B 12: 18>LITG+-DE

Distribution schedule

Stop News Feed Distribution
Select a date and time in the future for when you want your post to stop being
shown in News Feed. The post will still be visible, but News Feed distribution
will end.
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PRIMARY REASON PEOPLE

SHARET CONTENT ON FACEBOOK?

B Entertain Bl Express B Move N Educate B Ciher

"I share things that rmy - I share things that my friends
friends will find useful.” [ will find interesting.”

"I share thangs that will make "I share things that imforrm
- TNy friends feel something = My friends of the thhings
(happiness, sadness, anger. etc.).” I care abowut.”

CONTENT O.E.  CLICKING THE “"SHARE” BUTTON ON SOMEONE ELSE’'S THIRD-PARTY

= BY SHARING CONTENT. WE ARE REFERRING SPECIFICALLY TO SHARING THIRD-PARTY
FACEBOOK CONTENT OR POSTING A LINK FROM A WESBSITE ON YOUR WALL).

TO READ MORE ViISIT
RESEARCH .FRAC.TL/FACEBOOK-SHARING-MOTIVATIONS % FRACTL
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ING
SOCIAL NETWORK
ADVERTISING POTENTIAL

INTERACTIVE INTERNET
GAMES
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AGENDA 5 : Blueprint for Digital Marketing Success

Know your Pick your Plan your
client channels content

Understand
the buyer’s
journey

Solve their
problems

Nurture your
leads

Convert
prospects to
customers

Be clear on Set goals for
your value results

Engage your current customers for
repeat and referral business
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dge @ I &
Guudennes Knowlieds I\ SRS f d
A — d
e ) a LiSTEN

Goa's e \ £ / Mq%' "’9
@ Jg T INCREASE
gAI-.E \s‘:oie‘g‘

”*o,, /
* i @ Orders

goluiion

Being Humane is Humane Being rfumon@gy



CONTACT US

Humanology Sdn. Bhd.
@ 73-3 Amber Business Plaza,
Jalan Jelawat 1,
56000 Kuala Lumpur.

umanology S

CBMRA M nikzakiah6996 @gmail.com

@ http://www.hba.com.my




